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IN THIS ISSUE FROM PARA PUBLISHING

A. ParaNews (What’s happening) 

B. ParaTips (Guidance/advice on specific issues) 

C. ParaResources (Sources of helpful information) 

D. ParaThoughts (Editorial) 

E. ParaFreebies (Giveaways) 

F. ParaCalendar (Dan may be coming to visit you) 

G. ParaHumor (We saved the fun for last) 
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A. ParaNews  
1. HERE IS THE TEXT VERSION OF THE NEWSLETTER 

To see it with pictures, go to

http://parapublishing.com/files/newsletter/PP-ezine%20August%2015,%202008.doc
The large file requires several seconds to load. Compare the formats.

2. DOES READING ON A SCREEN COUNT?
Do young people benefit from reading online? Fascinating article. See

http://www.iht.com/articles/2008/07/27/arts/27reading.php 

3. WHY SONY LOST THE BATTLE FOR THE eBOOK TO AMAZON. 
http://www.ft.com/cms/s/0/b8b8e0c0-63d2-11dd-844f-0000779fd18c.html?nclick_check=1 

4. AMAZON, BOOKLOCKER TRADE MOTIONS IN POD ANTITRUST CASE  
http://www.publishersweekly.com/article/CA6585023.html?nid=2286&source=link&r 
4a. ANGELA & RICHARD HOY ON THE AMAZON LAWSUIT. INTERVIEW.
 http://www.smallpress.typepad.com/ 

5. GETTING BOYS TO READ
Just give them what they want: books that are really gross.

http://online.wsj.com/article_email/SB121814900158422243-lMyQjAxMDI4MTA4ODEwNDg5Wj.html 

 6. DAN POYNTER IS COMING TO VISIT
Please alert your writing and publishing colleagues.
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Albuquerque, Atlanta, Birmingham, Cape Town, 
Durban, Edmonton, Fort Nelson, Goleta, Hinckley (UK), Kuala Lumpur, Las Vegas, London (ON), Los Angeles, Marietta, Miami, Nashville, Natick, New York, Orlando, Phoenix, Pittsburgh, Reno,  Salzburg, Scottsdale , Singapore, Sydney, Toronto, Valley Forge, Washington, Teleseminars/Webinars (everywhere).  

(MORE to be announced soon). 

See the ParaCalendar on these content-filled seminars, below. See ALL the listings. Dan will visit some states/provinces/countries several times. http://parapublishing.com/sites/para/speaking/calendar.cfm
7. DAN POYNTER CAN BRING A BOOK PROGRAM TO YOUR AREA 

See

http://parapublishing.com/sites/para/speaking/speechdesc.cfm
8. TEXTBOOK PRICES SOAR.
http://www.nacs.org/news/080808-prices.asp?id=cm 

9. GET THE SELF-PUBLISHING MANUAL for just $13.57. 
Yes, the all-new, completely revised 16th edition can be yours for much less than the cover price of $19.95. See http://www.amazon.com/Dan-Poynters-Self-Publishing-Manual-16th/dp/1568601425/  

You save 32%. Act now.

10. AUTHOR BEATS PUBLISHER IN ROYALTY DISPUTE

See

http://www.publishersweekly.com/article/CA6585806.html?industryid=47152 

11. TRUCK FREIGHT RATES TO RISE 8-9% IN 2009

Kiplinger says sluggish business demand this year is shrinking the industry: 3500 firms

will shut down, while others are curtailing operations. With diesel prices likely to stay over $4 a gallon. Expect hefty surcharges to continue as well.

12. COPYRIGHT SUPREME COURT APPEAL
Discussion of the settlement in the landmark lawsuit over unauthorized reuse of freelance authors' previously published newspaper and magazine articles.
http://freelancerights.blogspot.com/2008/08/important-update-on-supreme-court.html
13. TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 
http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

To recommend this ezine to another writer or publisher, simply forward the entire newsletter. He or she will thank you.

>SEND YOUR NEWS ITEMS to DanPoynter@ParaPublishing.com 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Do you have friends in the book business? Think how appreciative they will be if you forward this newsletter to them. Go on. Do it now. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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B. ParaTips 
1. DOS, DON'TS AND WHYS OF ARTICLE WRITING

--Pam Lontos, PR/PR, http://www.prpr.net 

Have you ever noticed speakers with the same topics as yours getting higher fees? Have you ever noticed authors with books similar to yours selling more copies? Are there experts with the same expertise as yours getting more consulting jobs? Are you perplexed as to how they're doing it?
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One explanation is that they have leveraged the power of publicity through name recognition. When a meeting planner needs to book a speaker, they think of their name first, because they have seen it, read it, or heard it multiple times before. One of the best ways to achieve the same name recognition is through articles placed in business journals and trade magazines. Executives of companies read their trade and association journals cover to cover because it is aimed directly at them and their business.

Meeting planners read the same types of publications looking for speakers/authors/experts who understand the issues of their industry.

How do you get your articles placed into business and trade publications?

What types of articles are the editors looking for? Following are the dos and don'ts of writing articles to gain the name recognition you need:

1. Editors prefer a word count of 800 - 1,000 words. This is usually about 2 ½ typed pages. The word count does not include the headline, sub-head, or the resource box of the author's information.

2. Don't write in the first person. Don't promote your business or product.

Avoid using "I," "me," or "we." The promotion of your expertise or product will come at the end of the article (see below).

3. Open with a story. Such as: "Jane was a great sales person but lately she has had trouble closing the sale." Aim the story to managers, executives and owners. They will be the ones who will hire you when they like what they read.

4. Present the problem or current issue and have the body of the article address the solution to that problem. Tap into situations your current clients are facing, that way you know readers can relate to it.

5. The second paragraph should relate this dilemma to the readers. The key to getting sales is asking the right questions. When you find the client's needs and focus your information on the benefits, you will sell more.

6. Give three to eight tips, strategies, or steps the reader can take to solve the problem. The tips should be able to stand alone, so that editors can change, shorten or cut the article to the necessary length.

7. The more "meat" you have in your article, the more publication will want to print them. Don't have too much fluff. The perfect balance contains useful information that can be put into action immediately, but not everything they need to know so they'll want to hire you to get the rest.

8. Give a very brief, one paragraph summary with a call to action. "When you use these tips, you will…" Once again, this is not the place to promote your business or product. Simply let readers know all is well now that they have the knowledge you provided.

9. In the resource box at the end of the article is where you put your contact information and highlight the aspect of what you do that you want the readers to know about. It can be your book, your consulting business, hiring you as a speaker for their conferences, etc.

10. Be creative and innovative! The more unique, the better your chances of being published. If you aren't a great writer, hire a ghostwriter.

Once an editor or publisher agrees to use your article in an upcoming issue, be sure to request copies. Use these to market your expertise to members of the trade or association the publication serves. It will give you credibility with CEOs and meeting planners when you tell them that you were just featured in a publication they read regularly.

By following the tips above you'll be famous in no time and they will be calling you saying, "I see your name everywhere!"

2. YOU ARE ALWAYS " ON"   

--Rick Frishman--Founder of Planned TV Arts, http://www.plannedtvarts.com
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When you arrive at a TV station to do an interview- remember you are being sized up the minute you get there. Don't wait to be energetic, and passionate till you get on the air. The receptionist is checking you out the minute you walk in the door. the interns and producers are too. Be nice to everyone. give them your book, ask if you can help them in any way. This is also true when you do a phone interview- You are "on" the minute you pick up the phone- not just when you go on the air. And as we just learned from Rev. Jackson- remember your mike is always on. Don't say anything unless you want the whole world to know it!

 

Get more tips at http://www.rickfrishman.com
3. FIVE COOL IDEAS WHY YOU SHOULD WRITE E-BOOKS
   --Michael Angelo Caruso-- http://www.EdisonHouse.com
 

E-books have really come into their own.  I recommend to the e-book model to all first-time authors.  
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-1.  E-books are the consumate self-publishing instrument.
They are easy to produce, easy to change and easier than ever to market.
 

-2.  Electronic books are no longer the ugly step-sister to p-books (print books).
They have earned the respect of authors, readers and even the reluctant publishing industry.
 

-3.  Follow the money.
Detractors say that e-book price points need to be low, but when you do the math, your net per 
p-book is usually less than the net of an e-book.
 

-4.  Use e-books to test market p-books.
Still committed to that p-book?  Use e-books to inexpensively test markets, content and titles.
 

-5.  The Web allows us to launch a book over time.
Use the e-book format to time-release chapters of your p-book.  Or reverse the idea and use write a succession of e-books that can be pulled together into a larger work. 

 

More 5 Cool Ideas topics at http://www.MichaelAngeloCaruso.com.

 

4. SHARE YOUR KNOW-HOW WITH A NEW HOW-TO

--Clint Greenleaf, Greenleaf Book Group LLC, http://www.greenleafbookgroup.com 
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 Barnes  Noble recently launched Quamut.com <http://www.quamut.com> , a new how-to site that features guides published by their own in-house editors.

Their Q-Wiki <http://wiki.quamut.com>  allows users to elaborate on existing Quamut guides and also publish their own standalone guides from scratch.

This is a great opportunity for authors to establish their expertise and brand by creating helpful guides that tie to their books. Sign up <http://wiki.quamut.com/user/register>  for your f.ree account today, and start sharing your knowledge with potential book purchasers.  

5. YOU CAN SELL FOREIGN RIGHTS FOR YOUR BOOK
--Elliott Katz, ElliottRKatz@aol.com, www.AwardPress.com.
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Are you missing opportunities to sell foreign rights for books because you think people in other cultures are different than North Americans? Elliott Katz thought his book, Being the Strong Man a Woman Wants: Timeless Wisdom on Being a Man, was for North American men who need to show more leadership in their relationships with women – a trait that many women want in men today. (This may explain why many women won’t “settle” and why women give this book to men to help make them into Mr. Right.)   

 

Katz thought men in other countries were different. Latin America were where the machismo image of a strong, powerful male originated. Japan was the land of the Geisha. Eastern European had traditional roles. But after selling translation rights to publishers in Japan, Korea, Thailand, Mexico, Brazil, Poland, Russia, Romania, Czech Republic, Slovenia, Serbia and Nigeria, he realized that while cultures may be different, human nature is similar.  

 

Here’s how you too can sell foreign rights.
  
1. Prepare an email that sells the book and include:
– successes to date, including sales figures and other rights sales;
– a short summary of the book and the table of contents;
– reviews and endorsements of the book;
– links to the book’s Web site, its page on Amazon.com, and radio and TV coverage;
Offer to send a copy of the book and ask for the agent’s mailing address.


2. Research foreign rights agents.  Good literary agents know the publishers in their markets. 

–  Display the book at international book fairs which agents attend – such as BookExpo America, Frankfurt, London and Beijing.

– Consult the list of foreign rights agents in  International Literary Market Place,  available in the reference section of many libraries. 
– Google "foreign rights agents" and "foreign rights." Results will include publishers’ Web pages with names and contact information for their foreign rights agents. 
– To find agents who specialize in a certain genre, such as children's books, go to web sites of  publishers of that genre and look at their list of foreign rights agents.

 

3. Send agents the email about your book. When you receive a positive response, send the book with hard copies of reviews and anything else agents can use to sell the book.  Most foreign rights agents charge 10 per cent commission on the advance and royalties. 
 
4. Support your agents' efforts: Send updates on other rights sales, reviews and other media coverage for the agent to send to publishers.
 
5. When you get an offer: Negotiate the contract. Foreign rights contracts usually grant the publisher only the right to publish the book in its language. All other rights, such as serial rights, are usually retained. Ask your agent about withholding tax that is paid to that country’s government. It's usually 10 to 15 per cent.   
 
Elliott Katz is the author of Being the Strong Man A Woman Wants: Timeless wisdom on being a man. If you have questions, you can contact him at  

6. WHAT CAN THE PMA, THE BOOK PUBLISHERS ASSOCIATION, DO FOR YOU? 
See 
http://www.pma-online.org/memben.cfm
http://www.pma-online.org/membonly.cfm 

7. DO COLLEAGUES ASK YOU FOR BOOK ADVICE? 
Tell them about our f.ree InfoKits. Each will give them all they need—in writing. See

http://parapublishing.com/sites/para/resources/infokit.cfm
==SHARE YOUR TIP. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Your colleagues in publishing would love to know about this newsletter. Why not forward it to them now?

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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C. ParaResources 
1. LOOK YOUR BEST IN TV INTERVIEWS

At the Presentation Training Workshop you will DISCOVER:
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--Look your best in front of groups 

--Speak in a way that doesn't put people to sleep 

--Techniques for reducing nervousness 

--Speak so people remember what you say, act on it, and pass the information along to others. 

--Most importantly, you’ll learn the techniques that can keep you looking calm, collected, and in control.

Check out the informational videos at: 
http://www.mediatrainingworldwide.com/cmd.php?Clk=2514244 
2. GET HELP WITH YOUR PROJECT

BOOK SHEPHERDS are a particular kind of consultant. They specialize in taking a book project through all the necessary steps that may include editing, design, typesetting, locating the right printer, getting a distributor, marketing and promotion (including your Web presence). Shepherds work with the author/publisher to assure that the book is produced and marketed efficiently and economically. These godparents use their experience and contacts to make sure all the publishing bases are covered and that they are covered in the right order. Some of the better-known Book Shepherds are:

Alan Gadney OneBookPro@aol.com 

Barbara Florio Graham (Canada) simon@storm.ca 

Barbara Kimmel  barbara@nextdecade.com 
Bob Goodman rg@silvercat.com 

Brian Jud iMarketBooks@aol.com 

Cynthia Frank Cynthia@CypressHouse.com 

Ellen Reid sMarketing@MediaOne.net 

Ernie Weckbaugh CasaG@wgn.net
Gail Kearns/Penny Paine Gmkea@aol.com 

Jacqueline Simonds, jcsimonds@beaglebay.com
Jan King, jan@eWomenPublishingNetwork.com 

Janice Phelps jmp@janicephelps.com 

Jim Donovan jdonovan@ptd.net
Judith Briles, PhD. judith@briles.com 

Kira Henschel, Kira@GoblinFernPress.com 

Linda Radke info@FiveStarSupport.com 

Lisa Pelto, Lisa@ConciergeMarketing.com 

Maria Carlton (New Zealand) maria@mariacarlton.com 
Mike Vezo, mvezo@mac.com 

Mindy Gibbins-Klein (UK) info@bookmidwife.com 

Patrick Ang, (Singapore) PatAngLH@singnet.com.sg 

Rita Mills, rmills@ghg.net 

Serena Williamson Andrew Ph.D (Canada). sw@serenawilliamson.com 

Sharon Goldinger, pplspeak@norcov.com; 

Shel Horowitz shel@frugalfun.com 

Shum F.P. (Malaysia) shumfp@pd.jaring.my 

Simon Warwick-Smith sws@vom.com 
Sylvia Hemmerly PubProf@TampaBay.rr.com
The Book Shepherd: A virtual production & marketing director who is your mentor, tutor, coach and friend in the book business. 

Contact them to see what each one can do for you. 

If you want help with your editing, proofreading, printing, etc., see our Suppliers List at http://parapublishing.com/sites/para/resources/supplier.cfm 

3. HUMOR: STEPHEN COLBERT INTERVIEWS STEVEN LEVITT, AUTHOR OF FREAKONOMICS
Also look right for Part Two.

http://www.spike.com/video/2803389 

4. WANT SPECIFIC DETAILS ON AREAS OF PUBLISHING? 
See our Instant Report, downloadable for immediate delivery. 
Each has been recently updated. See
http://dansentme.com/sites/para/resources/allproducts.cfm 

602 Interviews, How Authors Get On Radio & TV 
603 Book Printing. At the Best Price 
604 How to Price Your Book 
605 Locating the Right Distributor 
606 Publishing Fiction & Poetry 
607 Publishing Contract: Author-Publisher 
608 Your Publication Date 
609 Blurbs For Your Books, Testimonials, endorsements & quotations 
610 Children's Books, Resources for Writing, Producing and Promoting Juveniles 
611 Newsletter Publishing; A Resource Guide 
612 Bestsellers, What They Are & How To Make Them 
613 Cook Books, Resources for Writing, Producing & Promoting Books on Food 
614 Selling Books Through The Gift Trade 
615 pBooks to eBooks, Creating Digital Reading 
616 Travel Books, Resources for Writing, Producing & Promoting Guidebooks 
617 New Age Books; Resources for Writing, Producing & Promoting Books on metaphysics, the occult and new thinking 
618 Religious Books 
619 Write It Once - Sell it Forever, How to Update Your Books 
620 Your Book Writing & Publishing Calendar 
622 Cooperative Book Promotion 
623 Questions and Answers on Book Publishing 
624 How to Set up & Run a Successful Book Publishing Business 
625 Selling Books to Catalogs 
626 Raising Money to Publish Books 
628 Canadian Book Publishing 
629 Making The Web Pay 
630 Selecting a Book Title That Sells. 
631 Covers That Sell Books 
632 Bookshelf, Selling Books From Other Publishers 
633 Beyond Remainders 
634 Selling Books In The United States 
635 AudioBooks, Turning Books & Speeches Into Spoken-Word Tape & Disc Products 
636 Insurance for Publishers; Protecting Your Book Company 
637 Selling Books To The Military Market 
638 Screenwriting: Fiction (theatricals) & Nonfiction (documentaries) 
639 Autograph Parties & Signing Books 
640 Book Promotion Made Easy: Event Planning, Presentation Skills & Product Marketing 
641 Merchant Status: Credit Cards for Publishers 
642 Large Print Books: Making your Work Easier to Read.
5. WANT TO DOWNLOAD DAN POYNTER’S BOOKS AS eBOOKS?
See http://www.mobipocket.com/en/eBooks/searchebooks.asp?Language=EN&searchStr=dan+poynter&searchType=All&lang=EN&orderBy=best 

6. PUBLISHING ED-U-CONFERENCE IN SARASOTA SEPT. 12-13
 

"Making Fat Sales During Lean Times" is the theme of the FPA 2008 Publishing Ed-U-Conference, set for the evening of Sept. 12 and all day Sept. 13 at the Helmsley Sandcastle Hotel on Lido Beach in Sarasota, FL. Special sales guru/media coach Brian Jud will be the featured speaker and will present three segments: media appearances, special sales and marketing. Details:  www.flbookpub.org/educonf_2008.html
7. GET A COMPLETE LIST OF DAN POYNTER'S BOOKS, REPORTS, DISKS, AND TAPES. See

http://parapublishing.com/sites/para/resources/allproducts.cfm
8. WHERE TO SEND REVIEW COPIES AND NEWS RELEASES. 
Advertising space is expensive. Editorial space is frēe. Use these lists to send review copies to magazines, newsletters, ezines, special contacts, and newspapers with subject-specific and book review columns. Review copies and news releases are your least expensive and most effective form of book promotion. For a current list of magazines and counts, see

http://parapublishing.com/sites/para/resources/maillist.cfm
Here is a partial list to show you what is available:

20 
Accounting magazines


33
Advertising magazines 

47
African American magazines

4
Almanacs

16
Native American magazines

29
Antique magazines

28
Architecture magazines

342
Arts/literary/poetry

110
Automobile magazines

290
Aviation magazines (73 foreign)

29
Banking magazines

28
Boats/boating magazines 

48
Building/Construction/Home

12
Home-business magazines

761
Business Magazines (62 foreign)

170
Magazines for children  

65
Book, etc., columnists.

264
Computer/Web Magazines and n/l

7
Consulting magazines

328
Consumer Magazines (24 fgn.) 

334
Cooking Magazines & columns​

63
Counter culture, new age

26 
Disability

21
Direct mail advertising Magazines

19
Economics magazines

310
Education magazines

51
Electronics & video

25
Energy magazines

202
Entertainment magazines

158
Environmental Magazines & cols

17
Expert witness/forensics Magazines

199
Farming & Gardening Magazines

55
Fashion magazines

128
Financial magazines

236
Physical Fitness magazines

20
Gambling magazines. 

47
Gay & Lesbian magazines

55
Gift magazines

640
Health magazines

35
Health food stores

223
Hobby & crafts magazines 


115
Home decorating/remodeling    

54
Horse magazines

60
Humor magazines

33
Industrial magazines

25
Insurance magazines

173
Legal magazines for attorneys 

44
Magazines for librarians

192
Lifestyle columns

81
Management magazines

99
Magazines for the media

106
Medical magazines

57
Magazines for men

419
Military (Base papers, mag​​azines for retired personnel & mil. Magazines) (168 foreign) 

109
Military attaches at foreign Embassies

196
Air Force, Navy, Marine & CG libraries

73
Motorcycle magazines

81
Film/movie magazines

145
Music magazines

283
New age magazines and contacts

6
Magazines-nonprofit organizations

19
Nursing magazines/newsletters

15
Office magazines

117
Outdoor magazines

54
Parachute & skydiving magazines

1507
Newspapers with book review & features columns. (472 foreign.) 

72
Alternative newspapers. 

138
Parenting magazines

96
Pet magazines

35
Photography magazines

57
Police: Law enforcement & correctional officers

216
Political magazines

248
Magazines for book publishers

57
Real estate magazines


71
Relationship magazines 

740
Religious magazines

157
Magazines for salespeople

251
Science magazines (13 foreign) 

230
Seniors: magazines for older people

26
Sewing magazines

7
Sex abuse magazines

87
Singles magazines & n/l 

14
Social service magazines

456
Sports and leisure magazines

90
Magazines for youths/teens

434
Travel magazines & travel columns (10 foreign) 

23
Trucking magazines

59
Vocation/Career magazines

222
Magazines for women

130 
Magazines for writers

Fiction Reviewers

8
Mysteries

5
Romance novels

72
Freelance reviewers

450
Book review magazines

(Counts are constantly changing as we add to and correct the lists)
9. SAVE MONEY AND REACH SCHOOL LIBRARIANS IN FLORIDA
DISPLAY KIDS'/TEACHERS' PRODUCTS WITH FPA AT FAME
 

FAME (Florida Association for Media in Education, www.FloridaMedia.org) is set for September 24–26, at the Gaylord Palms Resort in Orlando. Attendees are school librarians. Display with FPA costs $50 for FPA members and $60 for nonmembers. (A booth of your own costs $800.) To learn more, visit http://www.flbookpub.org/fame.html.

--Betsy Wright-Lampe

10. DISPLAY YOUR BOOKS AT BURLINGTON BOOK FAIR

Again this year, Independent Publishers of New England is an official sponsor of the Burlington (Vermont) Book Festival, an annual event that draws thousands of book lovers from throughout the Northeast. Publishers who wish to schedule signings or display books for sale should submit their information by September 1.

This year's festival will take place September 12-14. IPNE will maintain a booth throughout the events to display books published by its members and by other participating publishers. Authors may sign up for readings and signings at the booth. Also, IPNE will host a panel discussion on the importance of independent book publishers in the marketplace of ideas, information, and culture. (Last year's panel drew an overflow audience.)

Modest fees for book displays and signings will be donated to the non-profit festival. For books sold, 80 percent of the proceeds will go to the publisher, while the rest will will help pay IPNE's direct expenses.

Interested publishers may find more information and an entry form at the IPNE site, http://www.ipne.org/ . For more information about the book festival, check http://burlingtonbookfestival.com/ . For more information about IPNE's role in the festival, contact Steve Carlson of Upper Access Books; steve@upperaccess.com. 
11. THE PAPER CAPACITY OF BINDERS
The number of pages depends on the style of the rings. See

http://www.peasebindery.com/html/HH-0808.html
==SHARE YOUR RESOURCE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

I dare you to forward this ezine to writers and publishers. 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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D. ParaThoughts 
THE LONE RANGER—THE ONLY MASKED MAN YOU CAN TRUST

--Dan Poynter

Do you send money to people hiding behind a mask? Do you trust other masked men besides the Lone Ranger? 

Do you buy items from websites when you can’t determine who is behind them?

How many sites do you visit offering (apparently) great deals that do not provide their physical location? 

Websites should contain full contact information. 

As Joe Vitale points out, the word “Authority” contains the word “Author”. We have credibility we can use to assure our potential buyers that they are dealing with a real person. 

==>SHARE YOUR editorial thought. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Please Copy\Paste this newsletter into your email program and then send it to your colleagues in publishing. They will appreciate you.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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E. ParaFreebies 
1. DISPLAY YOUR BOOKS IN THE MIDDLE EAST – NO CHARGE

See

http://www.publishersweekly.com/article/CA6585045.html?nid=2286&source=link&rid= 

http://www.bookwinnersandbestsellers.com/contact_us.php 
2. CHRISTIAN WRITER’S NEWSLETTER

PuckettBrowne Publishing is a Christian publisher offering a F.REE writer's newsletter published on the 15th of each month. If you are interested in contributing to One Touch from the Maker, Second Edition or Escape from the Prison System: Finding the Narrow Door, go to http://makerstouch.typepad.com and sign up. You’ll have a better sense of what type of articles these books will carry. Both books are scheduled for 2009.

--Pat Kirk 

3.  CATAPULTING TO THE BEST-SELLER LIST: MEDIA TRAINING FOR AUTHORS

Download from

http://www.speakcast.com/members/audio/Best-Seller.mp3
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We sell this for $49 but are happy to make it available to your readers at no charge, and they don’t have to give us email or anything.

--TJ Walker, CEO, Media Training Worldwide, www.mediatrainingworldwide.com
Founder, The Speaking Channel

www.speakingchannel.tv
4. BOOK WRITING AND PUBLISHING FOR SENIORS

Hear Pamela Pope interview Dan Poynter on Blog Talk Radio.

http://www.blogtalkradio.com/Retirement-LifeRadio/2008/07/23/Im-Going-to-Write-a-Book-One-DayDan-Poynter-joins-Pamela-Pope 

==>SHARE YOUR FREEBIE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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Writers and publishers love this newsletter. Why not forward it to them?
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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F. ParaCalendar

AUTHOR ON A SPEAKING TOUR.

Where in the world is Dan?
Showing people how to write, publish and promote their books
One presentation at a time.
Dan Poynter is circling the world to show people how to make a difference and make a living through their books. He shares two major programs and many specific ones. 

See him in action: 

http://www.speakingchannel.tv/community/dan-poynter-book-publishing/
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Dan also speaks on aviation, parachutes and skydiving. See 
http://parapublishing.com/sites/para/speaking/index.cfm
For more information, get in touch with the Contact person listed below and see the host's Website. 

ALSO SEE THE CALENDAR ON OUR WEBSITE:

http://parapublishing.com/sites/para/speaking/calendar.cfm
2008

August 12. TELECONFERENCE. Publish Your First Book. NSA Academy. National Speakers Association. FMI: Michael Soon Lee, 800-417-7325, seminars@netvista.net. 

August 24 – September 15 

ROUND-THE-WORLD SPEAKING TOUR 

August 27 Christchurch, New Zealand. The Book Game for Speaking, Extroverts and Others who are Stalking Oprah. New Zealand Speakers Association, Christchurch chapter (NSANZ). 7-9 PM. Fmi: David Clarkson, david.clarkson@clear.net.nz. http://www.nationalspeakers.org.nz/comingevents.html 
August 29. SINGAPORE. Book writing for educators. Fmi: Dr Mel Gill and Patrick Ang. Fmi: +65 (6846) 6168, drmelgill@gmail.com. 

August 30-31. SINGAPORE. Book Camp. 9-5. Fmi: Dr Mel Gill and Patrick Ang. Fmi: +65 (6846) 6168, drmelgill@gmail.com. 

September 5-6. SALZBURG, Austria. German Speakers Association (GSA).  Fmi: Claudia Haider, +49 (0) 81 41 5 35 98 59, c.haider@germanspeakers.org 

http://www.english.gsa-convention.org
September 10. ALBUQUERQUE. New Mexico Book Association (NMBA). Dan Poynter on book promotion. Fmi: Jim Mafchir, wesaternedge@cnsp.com, (505) 988-7214, http://www.nmbook.org/ 

September 11-14. ALBUQUERQUE. Parachute Industry Association. Dan to speak on an aviation topic. See http://www.PIA.com 

September 20. PITTSBURGH, PA. The Pittsburgh chapter of the National Speakers Association. Dan Poynter on Turning Speeches into Books. Fmi: Barbara Thompson, barbara@BarbaraThompson.net, (412) 851-4195. 
September 25-28. VALLEY FORGE. 9th annual Express Yourself Authors’ Conference. Fmi: John Harnish, enjoyoften@comcast.net, (610) 520-2500. http://www.authorsconference.com/
October 11. NATICK, MA. NSA/NE. A full day on book writing and publishing. National Speakers Association/New England chapter. Fmi: Dennis Mahoney, (617) 298-0404, dennis@dennismahoney.org,  http://www.nsanewengland.com/default.asp
October 13. BRIDGEWATER, NJ. Turning Speeches into Books; the full program. National Speakers Association/New Jersey chapter (NSA/NJ). Fmi: Natalie Gahrmann, 908-281-7098, Natalie@NRGcoaching.com. http://www.nsa-nj.org/meetings.html 

October 18. DENVER. Colorado Independent Publishers (CIPA). Book promotion. Fmi: Mary Jo Fay, 303-841-7691, OutOfTheBoxxInc@aol.com, http://www.cipabooks.com/ 

November 7-9. BIRMINGHAM, UK. Professional Speakers Association of the UK & Ireland. (PSA). Forest of Arden Hotel and Country Club, Meriden, Birmingham, UK. Fmi: Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events 
November 10. BIRMINGHAM, UK. "Turning Experts into Published Authors" - a seminar with Mindy Gibbins-Klein and Dan Poynter. Fmi: Mindy Gibbins-Klein, +44-(0) 845 003 8848, mindy@bookmidwife.com, www.bookmidwife.com/november10, http://www.BookMidwife.com.
November 13-17. FORT NELSON & TOAD RIVER, BC. How to Write, Publish and Promote Your Book. Fmi: Earl Brown, 250-774-3488, autumn@pris.bc.ca. 

November 20 – 23. SCOTTSDALE, Arizona. National Speakers Association (NSA/US) Fall Conference.,  Doubletree Paradise Valley Resort, Location phone: (480) 947-5400. Fmi:
http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.
November 30 - December 2. TORONTO.  Canadian Association of Professional Speakers (CAPS) Convention. http://www.CanadianSpeakers.org 

December 14-15. ABU DHABI. Professional Speakers Association of the Middle East (PSA/ME). 

Http://www.PSAME.org 
2009

January 10. HINCKLEY, Leicestershire, UK. British Parachute Association, Annual General Meeting. Dan Poynter to speak on an aviation subject. Fmi: Martin Shutleworth, Martin@BPA.org.uk, 01 16 278 5271, http://www.bpa.org.uk 
January 16. MARIETTA. Knowledge Shop-Atlanta. A Day with Dan Poynter. Writing & Publishing Nonfiction. Books 101: The full New Book Model program and more. 10 AM to 5 PM. Fmi: Knowledge Shop, 180 Cobb Parkway, Suite C24, Marietta, GA  30060-9307. (678) 766-6666, theknowledgeshop@aol.com, http://www.knowledgeshopatlanta.com/index.cfm 

January 17. ATLANTA. National Speakers Association, Georgia Chapter (NSA/GA). Fmi: Wendy Kinney, Wendy@WendyKinney.com, (404) 784-0699, http://nsageorgia.org/ 

February 5-14. RENO. Parachute Industry Association Symposium. Fmi: Patricia Thomas, (813) 782-9242, pat@sunpath.com, http://www.PIA.com;

February 12 – 15. ORLANDO. NSA/US Winter Conference.  Disney's Coronado Springs Resort. Location phone: (407) 939-1000. Fmi: http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.

March 11-12. PARIS. The Association Française des Conferences Professionnels (AFCP). http://www.association-conferenciers.com/ 

March 13–14 ANTWERP. Professional Speakers Association of Holland. (PSA-Holland) Antwerp, Belgium. http://www.psaholland.org
March 27-29. SYDNEY. 19th National Speakers Association/Australia convention. Fmi: 1-800-090-024, Secretariat@NationalSpeakers.asn.au, http://www.NationalSpeakers.asn.au 
March 31 – April 1. KUALA LUMPUR. Malaysia Association of Professional Speakers (MAPS) convention. http://www.maps.org.my/events_up.asp. Fmi: Anthony Fernandez, 019 3160 444, anthony@maps.org.my 

April 16-19. CAPE TOWN. 3rd Global Speakers Summit. South Africa. Fmi: Richard Mulvey, 0861 – 444888, richard@richardmulvey.com, http://www.nsasouthafrica.co.za/, http://www.iffps.org/ 
May 1-3. MINNEAPOLIS. CSP/CPAE Summit. National Speakers Association (NSA/US). The Foshay Hotel. Fmi: http://www.mynsa.org/events/fullcalendar.asp 

May 7. PEWAUKEE, Wisconsin. Turning Speeches into Books. National Speakers Association, Wisconsin Chapter (NSA/WI). Fmi: Robert Ian, (608) 523-4208, robertian@robertian.com, http://www.wisconsinspeakers.com/
May 9. NASHVILLE. National Speakers Association/Tennessee chapter. Fmi: Raeus Cannon, raeus@CannonSystems.com, http://www.nsatennessee.com/, (615) 378-0120  
May 16. MARQUETTE, MI. Upper Peninsula Publishers & Authors Association (UPPAA). 2009 Annual Conference. Fmi: Walt Shiel, 906–523–4118, WShiel@SlipdownMountain.com, http://www.uppaa.org/ 

May 23. LONDON, ON. Canadian Association of Professional Speakers/SW Ontario chapter. Dan Poynter on book writing, publishing and promoting. 

Fmi: Greg Schinkel (519) 685-2116, gschinkel@uniquedevelopment.com, http://www.canadianspeakers.org/displaycommon.cfm?an=1&subarticlenbr=276 
May 25-27. NEW YORK. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

May 28-31. NEW YORK. Book Expo America (BEA Book Fair), Javits Center. Fmi: http://www.bookexpoamerica.com/ 

July 18-21. PHOENIX. National Speakers Association (NSA/US) Convention. Phoenix, Marriott Desert Ridge. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp 

November 13-15. LONDON (area). Professional Speakers Association of the UK & Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events
November 19-22. PHOENIX. National Speakers Association (NSA/US) Fall Conference. Arizona Grand Resort. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp 

Early December. Dates/venue to be determined. Canadian Association of Professional Speakers (CAPS)
http://www.CanadianSpeakers.org 

Mid-December-Date not set. UAE. PSA/ME. Professional Speakers Association/Middle East. http://www.PSAme.org 

2010
February 11-14. NASHVILLE. NSA/US Winter Conference.  Marriott Nashville Airport. Location phone: +1-615-889-9300. Fmi: http://www.nsaspeaker.org/nsa_events/default.asp
May 31-June 2. WASHINGTON. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 3-June 6. WASHINGTON. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

July 17-20. ORLANDO. National Speakers Association of the United States (NSA/US) convention. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp http://www.nsaspeaker.org/meetings/index.xpl
November 12-14. MIDLANDS area, UK. Professional Speakers Association of the UK & Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events
2011

June 6-8. LAS VEGAS. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 9-12. LAS VEGAS. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

July 30-August 2. ANAHEIM.National Speakers Association of the United States (NSA/US) convention. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp http://www.nsaspeaker.org/meetings/index.xpl
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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HELP PUBLISHING POYNTERS-help your colleagues.

This ezine relies on subscribers to send in tips and resources.

So, it stands to reason, the more subscribers, the more tips.

You can expand the circulation by telling your book colleagues about Publishing Poynters--and collecting business cards.

Then mail the cards to us.

Your writing & publishing colleagues will thank you for being so thoughtful. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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G. ParaHumor 
PLURALS

--Author unknown
We'll begin with a box, and the plural is boxes,
 But the plural of ox becomes oxen, not oxes.


 One fowl is a goose, but two are called geese,
 Yet the plural of moose should never be meese.


 You may find a lone mouse or a nest full of mice,
 Yet the plural of house is houses, not hice.

 If the plural of man is always called men,
 Why shouldn't the plural of pan be called pen?


 If I speak of my foot and show you my feet,   
 And I give you a boot, would a pair be called beet?


 If one is a tooth and a whole set are teeth,
 Why shouldn't the plural of booth be called beeth?


 Then one may be that, and three would be those,
 Yet hat in the plural would never be hose,
 And the plural of cat is cats, not cose.


 We speak of a brother and also of brethren,
 But though we say mother, we never say methren.

 The masculine pronouns are he, his and him,
 But imagine the feminine: she, shis and shim!
==>SHARE YOUR HUMOR. Send it to DanPoynter@ParaPublishing.com 

(Generic Smiley)

===============================================
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The Small Print 
YOU ARE RECEIVING this F-R-E-E newsletter on book writing, 

publishing and promoting because you are on Dan Poynter's 

option-in Publishing Poynters mailing list. 

TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 

http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

PLEASE RECOMMEND THIS NEWSLETTER to anyone you

know who is interested in selling more books or wants to know

where the publishing industry is headed. Just click on "Forward"

in your email program.

BACK ISSUES are archived at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
TO RECEIVE THIS NEWSLETTER F-R-E-E, sign up at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
PRIVACY STATEMENT: We will not distribute your email 

address to anyone. Period.

TIME TO SHARE. Please send your news items and promotion 

ideas to DanPoynter@ParaPublishing.com  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
Para Publishing. Dan Poynter: Author (100+ books), Publisher (since 1969), Speaker (CSP).

Information Products on Book Writing/Publishing/Promoting, Parachutes/Skydiving, Expert Witness & Aging Cats.

PO Box 8206, Santa Barbara, CA 93118-8206  USA. Tel: +1-805-968-7277; Fax: +1-805-968-1379; Cell: +1-805-448-9009

http://ParaPublishing.com: More than 700 pages of helpful information. DanPoynter@ParaPublishing.com
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