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We don't accept advertising. We don't share your email address.

DanPoynter@ParaPublishing.com; http://ParaPub.com; 1-800-PARAPUB

For the Small Print, scroll to end.

IN THIS ISSUE OF THE MARKETPLACE
A. ParaStories-Stories/Information Wanted
B. ParaWants-Publishing Items, Services & Help Wanted
C. ParaSales-Companies/Properties/Jobs/Rights to buy or for sale/Remainders
D. ParaReviews-Reviews on Amazon and B&N wanted
E. ParaCoop-Co-operative marketing programs. Offer/Join. 

======================================================

NOTE

1. THE TEXT VERSION OF THE NEWSLETTER IS BELOW
For a better-looking edition of this newsletter, see

http://parapublishing.com/files/newsletter/PP-ezine%20November%201,%202008.doc
The large file requires several seconds to load. Compare the formats.

2. CHANGE YOUR ADDRESS BOOK

Dan Poynter’s email address is

DanPoynter@ParaPublishing.com
Your address book may show
dpoynter@impulse.net   or another old address.
Please make the change now.
Announcements
1. YOUR (FRËE) LISTINGS should be tight and complete. We do a minimum of editing; what you send is what we’ll print. Remember to include your email address. 

2. We will not repeat listings within a six-month period. If you want an item to appear more often, send your CC# and we will charge you $29 for each repeat. 
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A. ParaStories
STORIES/INTERVIEWS/INFORMATION WANTED

NEED STORIES to flesh-out your book? List your wants here. Focus on a single topic and provide your contact information. Write tight: limit your listing to 100 words. Conform to the format so we can Copy\Paste and do not have to edit. Send your listing to DanPoynter@ParaPublishing.com Put “Stories Wanted” in the Subject line of your email. There is no charge for listings.
WANT TO CONTRIBUTE YOUR STORY? Contact requesters directly. Do not send stories, etc. to Dan. 

STORIES REQUESTED: 
1. THE WRITERS' REJECTION COLLECTION & Other Good News...want to compile a book of rejections and acceptance letters with author bios to help beginning writers overcome their fear of rejection and just get finish the first (bad) draft. Would appreciate you circulating the word. Thanks much! See notice:

 

Author looking for (scanned copies saved as a JPEG please) of rejection and acceptance letters--publisher and agent's and editor's will be blacked out--to help beginning writers send out that first query--or first one hundred...thanks! 

--Jill Murphy Long, (970) 846-1428 MST, Email: permissiontorisk@yahoo.com
 
2. I'm looking for PERSONAL STORIES THAT HAVE BEEN USED IN A BUSINESS SETTING to: inspire/motivate; teach a specific skill; accelerate acceptance of change; empower staff; promote teamwork; enhance service delivery.  These will be used in my new book about how the use of storytelling affects the bottom line.  You will be given credit or choose to remain anonymous.  Deadline for contributions:  November 15, 2008.

Contact me at:  Susan@SusanLuke.com 
3. I am writing a novel based on my father's SERVICE IN WWII. I need stories by survivors (or relatives who know info) who were part of the 106th division and the 423rd, especially those in the Anti-tank battalion. What the Battle of the Bulge was like, being captured, etc.  
Also survivors who were taken to Stalag III Prison Camp in Lukenwald - prison conditions, etc. Please include name, contact info. Reply to clarebryan@charter.net  
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
Please help us help our readers. Forward this Marketplace newsletter to your colleagues in publishing. 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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B. ParaWants
ITEMS/SERVICES/HELP WANTED. This is a new section where book- and publishing-related items and services may be posted. Send your wants to DanPoynter@ParaPublishing.com 

Put “Item/Service Wanted” in the subject line. 

If you supply a solicited item, contact the poster directly. Do NOT write Dan Poynter. If you know of a supplier, please help the poster by writing him or her. 

If you are a supplier looking for customers, see

http://parapublishing.com/sites/para/resources/supplier.cfm 
ITEMS/SERVICES/HELP WANTED:

1. (Your listing could be here.)
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
This newsletter has a circulation of 34,000+. You must know several authors and publishers who don’t receive it. Why not forward it to them?
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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C. ParaSales
SELLING OUT/PARTNER WANTED/POSITIONS OPEN/TITLE CLOSEOUTS/ PUBLISHER SOLICITED/RIGHTS. Send your selling-out company or inventory items to DanPoynter@ParaPublishing.com. Put “ParaSales-Selling Out” in the subject line. 

SELLING

1. IF YOU ARE A SUPPLIER LOOKING FOR CUSTOMERS, see
http://parapublishing.com/sites/para/resources/supplier.cfm
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
You are in the information business. This newsletter is information. Forward it to your publishing colleagues now.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
[image: image12.jpg]



[image: image13.png]



D. ParaReviews
REVIEWS SELL BOOKS. Reviews make a book stand out. We can help each other by posting (five star) reviews at Amazon.com, B&N.com, BooksAMillion.com and other web sites. 

IF YOU WOULD LIKE TO REVIEW BOOKS in your area of interest/expertise, contact the listing publisher directly with your Postal address. Do not send your request to Para Publishing. Please award the book at least four stars or decline to review it. A review with fewer stars is harmful to sales. The book you receive is yours to keep. 

IF YOU WANT YOUR BOOK REVIEWED on Amazon.com, B&N.com, etc, list it here in Publishing Poynters Marketplace (no charge). You must be willing to send a book and promotional materials (review-book package) to readers of Publishing Poynters Marketplace who contact you. Make sure the book is already listed at Amazon.com. 
Just send your request and description to DanPoynter@ParaPublishing.com. 
Draft your request so that I do not have to edit it. Make it SHORT (100 words max), no italics or bold type. Just describe the book in a few words; don’t send a lengthy review of it. Lengthy submissions will be returned for rewriting or ruthlessly cut. Reviewers only need enough information to see if they have expertise and an interest in your category. Supply full contact information including your email address. Write the draft as it should appear so that I do not have to do more than Copy\Paste. Put “Review Wanted” in the subject line. 

OFFERED FOR REVIEW:

1. THE LOVE SONG OF MONKEY, by Michael Graziano. Leapfrog Press, 2008. The Love Song of Monkey has been described as “Kafka with Humor.” It is both a mainstream novel that entertains and also a thoughtful story. Narrated by Jonathan, a married 20-something dying of AIDS, the novel begins with a trip to the doctor and soon moves into the strange realm of magic realism. Publishers Weekly says, “Twin ideas of forgiveness and mercy twist through this strange, moving, patiently wrought novel, making for a trippy but charming read.” Email Michael Graziano Graziano@princeton.edu for a copy.

2. Looking for School Professionals such as Principals / Administrators / Guidance Counselors / Career Counseling / Practical Economics Instructors to Review a new book coming out in the Spring 2009   Title is TEEN SUCCESS - If You Don’t Want the Truth, Don’t Read This!  Written by Award-Winning Author Carl Sommer.
Looking for success? This book provides practical answers for teens on schooling, career choice, and tips on how to enter the work force; from writing a resume to what to watch out for on an interview.  Will pay $30.00 for your review if selected.
johnsommer@advancepublishing.com 

3. DRIVING & DISCOVERING MAUI AND MOLOKAI is a beautiful photo-guidebook to the Hawaiian islands of Maui and Molokai. Every photo is numbered and indicated on adjacent maps, allowing visitors and media professionals to visit the exact spot where each was taken. Over 300 photos, 70 maps, special driving tour maps and discerning reviews of select restaurants and hotels. Website: http://www.discoveringhawaii.com
--Richard Sullivan

4. I would like to offer my latest novel, DANGEROUS LOVE, 2010 A.D. for reviews to be posted on Amazon and Barnes and Noble.com. The novel is a fiction, Romance/Suspense genre and has already received several 5 star ratings on both sites. A story of a young, beautiful intelligent woman who meets a man in a world of danger. Terrorism and love will come together. Can it survive the lies and deceit? The web site can be reviewed at www.skipstover.com.
5. I would like reviews for the second book in the LITTLE REAL ESTATE MYSTERY SERIES: Time is of the Essence.  Another Allison Little adventure!  Yes, the next book in the Allison Little series, Time is of the Essence has been released! 
Time is of the Essence, is set in the fictitious town of Claim Jump located in the real setting of the Sierra Foothills (where the author grew up) - the plot involves fire, mayhem, murder, recycling and of course Allison Little with New Century Realty and her new love, Ben Stone -  Rock Solid Service.

But Catharine, didn’t you just release the first book in the series, Death Revokes the Offer, just last April?

I did and with the help of my independent publisher - A Few Little Books - I was able to produce Time is of the Essence in, well, less time.

For the reader, that means less time waiting for the next installment and so, more reading satisfaction. Contact the author at Bramkamp@yahoo.com 
www.AFewLittleBooks.com 
6. LEGACY: THE LIFE OF NIKOLA TESLA starts where he was born in a lightning storm in Smiljan, Yugoslavia, to a father who was a priest and mother devoted to raising her children.  His curiosity as a young boy showed up when he experimented with mosquitoes and waterwheels to create power.  Studied engineering in Europe and invited to the United States by Thomas Edison, the two shortly got engaged in the War of the Currents.  Tesla shortly sided with George Westinghouse and they won the competition for the first power station at Niagara Falls, New York.  Tesla can be honored with bringing the world alternating current, but lost in history.  His beautiful statue on Goat Island in Niagara Falls was paid by the Yugoslavian Government.

The books has many illustrations and takes the reader from his birth to his death.

--Norma Brody, WINNR2@aol.com 
7. FRANCES LANGFORD. My name is Charles Henry and I'm the author of a new fantasy, time-travel romance novel called "Will I Ever Know" featuring the glamorous singer/actress of the 30's to 50's, Frances Langford.

Chad Henson a divorced, unemployed 34 year old man from the present discovers some of Frances Langford's old recordings on a CD.  He is captivated by her. When he hears her sing the song "Will I Ever Know" he knows she is singing about him. He gets a job with a professor working on a time machine and without permission sends himself back in time to 1945 to meet Frances.

-- Charles Henry, chank46@aol.com, web page: www.outskirtspress.com/charleshenry
8. THE GOLF FANATIC'S GUIDE TO HAWAII
Author: Bryan Fryklund, Publisher: Hot Tub Publishing

Do you love to golf? If so, we hope you'll review The Golf Fanatic's Guide to Hawaii, a travel guidebook to the top 50 publicly accessible golf courses in Hawaii with color photography on every page. Please contact Jen Reeder at jen@HotTubPublishing.com.  www.hottubpublishing.com
9. GIFT OF YUCATAN: A DIFFERENT MEXICAN CUISINE
Traditional recipes from the Yucatan, Mexico. Twelve menus of authentic Yucatecan meals are presented with pictures. The unique flavors of this region are described in ------Trudy Sauri, 410-461-5799, info@yourculturegifts.com
10. TALK LIKE A WINNER

21 Simple Rules for Achieving Everyday Communication Success 

Communication is one of life’s most basic skills, yet the vast majority of people have never been taught a simple way to master it… until now! In this fun and easy-to-understand book, the reader will learn how to effectively handle the 21 most critical steps to accelerating his or her success with everyday communication. 

Using these powerful ideas in a person’s daily routine will allow them to take charge of their own life in the following ways:  (1) Develop unshakable self-confidence, (2) Connect quickly & easily with others, (3) Make powerful first impressions, (4) Earn the admiration and respect of other people, (5) Get rid of debilitating low self-esteem, (6) Keep romantic connections alive & well, (7) Bring out the best in themselves & others, (8) Avoid costly & unnecessary arguments, (9) Build strong & healthy relationships that will last a lifetime, and (10) Enjoy the unlimited freedom of self-expression with anyone, anytime, and anywhere.

When an individual follows the simple and powerful rules of everyday communication success, they will begin achieving the kind of success and happiness at work and in life that they always knew deep inside was rightfully theirs --- Talk Like A Winner can show a person how.

--Steve Nakamoto, menarelikefish@mindspring.com 
11. SUCCESS STORIES. A place to list your book. No charge. 

http://parapublishing.com/sites/para/resources/successstories.cfm
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Be a Hero! Your publishing colleagues will think you are thoughtful and generous if you forward this ezine to them.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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E. ParaCoop
CO-OPERATIVE MARKETING PROGRAMS. Want other authors or publishers to join you in a mailing or share a booth at a fair? Whether you are buying or selling, list your wants here. Note your book genre/category.

CO-OP PROGRAMS:

1. LIBRARIES, BOOKSTORES, ETC. The Publishers Marketing Association (PMA) hosts a number of co-op programs. Join with other publishers to send flyers to libraries, send you books to book fairs, make category mailings, etc. See http://www.pmaonline.org/programs.cfm 

==========================================================
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The Small Print  
YOU ARE RECEIVING this F-R-E-E newsletter because you are on Dan Poynter's option-in Publishing Poynters mailing list. 

PLEASE RECOMMEND THIS NEWSLETTER to your book colleagues. Just click on "Forward" in your email program.

BACK ISSUES are archived at 
http://parapublishing.com/sites/para/resources/newsletter.cfm
TO RECEIVE THIS NEWSLETTER F-R-E-E, sign up for Publishing Poynters at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
PRIVACY STATEMENT: We will not distribute your email 

address to anyone. Period.

TIME TO SHARE. Please send your items for listing to DanPoynter@ParaPublishing.com  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
Para Publishing. Dan Poynter: Author (120+ books), Publisher (since 1969), Speaker (CSP).

Information Products on Book Writing/Publishing/Promoting, Parachutes/Skydiving, Expert Witness & Aging Cats.

PO Box 8206, Santa Barbara, CA 93118-8206  USA. Tel: +1-805-968-7277; Fax: +1-805-968-1379; Cell: +1-805-448-9009.

DanPoynter@ParaPublishing.com  More than 500 pages of helpful information: http://ParaPublishing.com
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